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Stay Ahead in a
Downturn

Arbdtied B FWF Lowac? Vo Meesrdcemal
Friv Badofik:

What i3 ghe formka Foe sarketing suoeess during
an coonomke dowmiurn? Food Indusiry Nens asked
Eric Badofsky bo dlside soime of e jdeis, and Bere i3
what he told us:

STAY IM TOUCH WITH

EXISTIMG CUSTOMERS

The implemennition of & cdstomser kgl rewand
program, newskelter ar apl-in emmil bulletin will keep
youar restzurant om che mind (and the pabses) of the
people who vou've come & depunld cm for o sicady
sree of momne. Dos i et this vital cusomer segmenmt
slip aweay due (o inamentlon, becmuse your CoMmpeetEsn
Is Mghrirgg Tor ilseir sioeackon every sisgle &y

TARGET MEW CUSTOMERS

Approximaicly 20% of the Amerkan populaton
Wi I g new Bome overy yoar, represcTiking a heagc
pobemiial mew customer base for vour restysrant. You'd
be wise to stam o moathly pecgram o caplare the
neEmion of thwose who move B0 wur immcnic
noighbarhood. By being first o comarnmdcace with this
Impeerant cesnmwe segnbenl, vou'll el anly estaliish
YOUr Fesignurant as the aeghbachomd place o dine,
vl chy sey baesfore pomir onm petisnre.

TARGET YOUR PRIME ALDIEMCE

Try forgoleg che sml, massaudience achemniising
wehicks like newspapsers and magazioes and conoon-
frane on vour specfic cusomer demmogriphice=age,
income, lifestvie, e A& direct madl canpaign o those
praspecis who sou know B vour cestomer profile can
be up 9 gimes a8 offtcches & brod-arosn shenis-
Ing. especilih In 2 dough economic  climace.
Minimiring wasie means maximizing resulis.

USE ECONOMIC CONDITIONS

TO YOUR BEMEFIT

Rermember that ihings ame begh for ewrmne,
incheling vimer customons, By coming up with creaoee,
ey g TS, you e demorsbraling ba yomir cus
toimiers el v ciare Al Ilpring Lemns I||.l1.l||!|I| the
hard  bHimes. This prasctive,  costomer  focused
ipproach will carn your sefauramt eogderm irust,
Ay aind cusimied Iovaly—a lovaly thad wqill remain
even when the econceny ullisely impromes

TRACK RESULTS

The e of fedeemable ooupoes s far asd away the
st weay o el i pour Campaign is worksng Cougoes
ik comomens feel like they're peiting something
that the cusmcaner 4f the nesl tahle s not, and s ane of
the Best Ways 10 el feW CLESINMETS I LFY Frure resba-
rant. And if the pew oEsomess have & good experi-
IS Al Voiks' peitiierisl the Al Bme, the chasees are
they'll ke bk, tidne end time digain.

FMF Direct 5 @ falleoridod Pisloasirarel ke
ing ageecy dedicated fo Aelfing FESTD RTIAAFS
mynlay pha maner of Jing it adiveeniidng baadpes, For o
ooy of their free divent markening infe package,
caff B0 5 48



